
E-Newsletter for January 2007 
 
Contact:  
Jennifer Steffensen 
AAA Media Relations 
703-528-1902 ext. 3039 
jsteffensen@aaanet.org  
 
What’s New?  
 
The American Anthropological Association (AAA) released the following press 
releases/announcements during the month of December: 
 
Against the Commercialization of Antiquities: A Letter to the Editor (12/17)  
AAA President and Archaeology Division President respond to a recent Time Magazine 
article, “Antiquities: The Hottest Investment.”   
http://www.aaanet.org/pdf/Time_Letter.pdf 
 
Resolution on Iran Advances at AAA Business Meeting (12/6) 
Anthropologists voted to oppose U.S. military actions in Iran during the Association’s 
business meeting in late November 
http://www.aaanet.org/pdf/Advisory_Iran.pdf 
 
Annual Conference Spurs Media Blitz (12/5) 
A roundup of coverage of the AAA’s 106th Annual Meeting in Washington, DC 
http://www.aaanet.org/pdf/AdvisoryAAAAnnualMeetingMediaCoverage.pdf 
 
Anthropology News—the official newspaper of the AAA 
Dec. Issue Theme: Global Climate Change  
Scholars claim a place for anthropology in current research on global warming and 
climate change.  
http://www.anthrosource.net/toc/an/2007/48/9 
 
Featured Journal: Cultural Anthropology 
The journal presents “The Coke Complex,” a cluster of essays which analyze the 
business and cultural practices of The Coca-Cola Company and the global beverage 
industry. 
http://www.anthrosource.net/toc/can/2007/22/4 
 
What’s Coming Up? 
 
The AAA is currently re-designing their Web site. Visit www.aaanet.org in early 
February to view the updated site. 
 
For more information, contact AAA Media Relations at 703-528-1902 ext. 3039, or 
jsteffensen@aaanet.org 
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